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COLUMNIST – DATELINE AMERICA

A m e r i ca has awa kened to the
fact that there is too much
n o i se here! It’s an assault on
the se n ses. Pa rtly due to
i n co n s i d e ra te fe l l ow humans
and pa rtly to the ubiquito u s
ex p os u re to an endless va r i ety
of media and market i n g
c h a n n e l s, it seems to be
g etting to people. 

The medical profession is
warning of pote ntial hea r i n g
l oss and psyc h o l o g i cal tra u m a
due to too much noise fro m
morning till night.

C i t i es are trying to enfo rce
n o i se ord i n a n ces against such
things as excess i ve honking of
car horns, loud ra d i os, sire n s,
loud music clubs in the vicinity
of res i d e ntial area s, etc. My
n ea rest city, Hartfo rd, CT is
arming its police with decibel
m ete rs to mea s u re loudness.   

Technology can lend a hand
h e re. First it quieted loud TVs
blaring at us in every airport,
bar and docto r’s waiting ro o m .
For $20 you can buy a nifty
d ev i ce called TV B Gone. Eve n
co m es attached to a key ring. It
has a range of 20-50 fe et and
wo r ks through glass. Ah! Pea ce
and quiet !

But wa i t, next to you is
so m ething even more annoy i n g .
It is a loud, obnoxious cell phone
u ser whose incredibly inane
co nve rsation quickly beco m es
i m p ossible to tu n e - o u t, no
m a tter how you try. I have yet to
ove r h ear an inte rest i n g
co nve rsation about histo r y,

p h i l oso p hy, cu r re nt eve nts or
even some re l eva nt goss i p. 

Why? Be ca u se inte l l i g e nt
people don’t yammer away
i n cessa ntly on the phone. Wh a t
to do? Enter the cell phone
za p p e r. This little dev i ce jams all
cell phone co nve rsation within a
30 fo ot radius by emitting a
p owerful radio signal that
p reve nts the phones fro m
co m m u n i cating with cell towe rs. 

Th ese things usually cost a
couple of hundred dollars. Th e
Fe d e ral Co m m u n i ca t i o n s
Co m m i ssion has declared them
illegal and has slapped an $ 1 1 ,0 0 0
fine on its use – although to date,
no one has had to pay that. 

Why are they illegal? Th ey
say it is a matter of national
se cu r i ty, of co u rse. Everything in
A m e r i ca these days is still A
M a tter of National Se cu r i ty and
will be until Mr Bush leaves the
Wh i te House. Pe r h a ps criminals
can use them to cut off any
co m m u n i cation of their activity? 

But rea l l y, it is beca u se ce l l
phone co m pa n i es spend billions
of dollars leasing fre q u e n c i es
and pro bably spend hundreds of
millions of dollars on Wa s h i n g to n
l o b by i sts to protect their
i nvest m e nts. 

We ca n’t buy these za p p e rs
at retail and they are illegal to
i m p o rt, but sa l es appear to be
brisk over the Inte r n et. 

N ow, none of this would be
n e cessary if people acte d
co u rte o u s l y. But when was the
l a st time that happened?

Every language
has a wo rd fo r
‘g l u t’: in Dutch its
overvloed; Ita l i a n
e ccesso; Spa n i s h
sa tu ración; Fre n c h
s u ra b o n d a n ce ;
and in German
i ts Sc hwe m m e.

A glut-full of noise, catalogues  and cre d i t
Turn down the vo l u m e, says DOUG SAC KS.

C h o osing to opt out
‘ G l u t’ is defined as ‘an excess i ve
supply of goods, etc’. Eve r y
language has a wo rd for this:
D u tch overvloed; Italian eccesso ;
S panish sa tu ración; Fre n c h
s u ra b o n d a n ce; and German
Sc hwe m m e. Here in the Sta tes,
I ’m speaking of a very rea l
p roblem which many America n s
i d e nt i fy with, especially this time
of yea r. 

I t’s called ca talogue glut. 
No need for DMers to wo r r y

about pote ntial legislation on Do
N ot Mail to re g u l a te the amount
of mail co n s u m e rs re ce i ve,
individuals can now opt out. 

The fi rst option is a fre e
se r v i ce called Ca talog Choice
(w w w.ca ta l o g c h o i ce.co m). It is
s p o n so red by the Eco l o g y
Ce nte r. It is endorsed by the
National Wi l d l i fe Fe d e ration and
the Natu ral Reso u rces Defe n se
Council and funded by the
O ve r b rook Foundation, the
M e rck Family Fund and the
Kendeda Fund. Its mission is to
re d u ce the number of re p ea t
and unso l i c i ted ca ta l o g u e
mailings and to pro m ote the
a d o ption of sustainable indust r y
b est pra c t i ces. 

Ca talog Choice aims to
a ccomplish this by ‘fre e l y
p roviding its se r v i ces to bot h
co n s u m e rs and businesses’ .
Co n s u m e rs can indica te which
ca ta l o g u es they no longer wish
to re ce i ve and businesses ca n
re ce i ve a list of co n s u m e rs no
longer wa nting to re ce i ve their

ca ta l o g u es. ‘In its fi rst 30 days
of operation, 100,000 people
h ave signed up to opt-out of
8 0 0,000 ca ta l o g s’ .

A fe e - ba sed se r v i ce is
available at www.ca ta l o g e n d .co m
which will ta ke you off 100
mailing lists for $15.95. 

Both gro u ps look not to
harm the direct mail indust r y
but to help save the planet. Th e
g oal is not to eliminate all
ca ta l o g u es, just the unwa nte d
o n es which are immediate l y
tossed in the trash or re - cyc l i n g
co nta i n e rs. 

Some of the fa c toids they
m e ntion: More than eight million
tons of tre es are consumed ea c h
year in the production of +1 9
billion paper ca ta l o g u es mailed
to Americans each yea r. And as
much as 44 per ce nt of bulk
mail is disca rded UNOPENED!

C redit sq u e eze
C redit ca rd glut and abusive
p ra c t i ces: US credit ca rd
a cquisition mailings are st i l l
going st rong with 1.29 billion
p i e ces mailed in Q3, 20 07. 

A p p rox i m a tely 28 per ce nt of
this was mailed to high-risk
h o u seholds which have alrea d y
a ccu m u l a ted signifi ca nt
a m o u nts of debt. 

For those who wa nt to opt
out of myriad offe rs they re ce i ve,
t h e re is www.o pto u t p resc re e n .co m .
This site (or a to l l - f ree number
to call if you prefe r) is opera te d
by the major credit burea u x .
O pting out lasts for fi ve yea rs

and if you find you miss hav i n g
a full mailbox, you can always
o pt back in.

L a test update on the cre d i t
ca rd industry: The US Se n a te is
considering legislation to
e l i m i n a te co m p l ex and co nf u s i n g
billing and inte rest ra te cre d i t
ca rd pra c t i ces that can push
co n s u m e rs deeper into debt.
This may just be a gambit to
e n co u rage ‘vo l u ntary changes
within the industry’ but it is
s i g n i fi ca nt, nonet h e l ess. 

Se n a tor Carl Lev i n ,
chairman of a powerful Se n a te
s u b - co m m i tte e, says ‘wo r k i n g
people are being sq u e eze d ,
t h ese abuses need to be
remedied and we have so m e
real momentum for refo r m’. 

One of the pra c t i ces he is
alluding to is that of inte rest
ra tes being ra i sed not only if a
cu stomer is late on one
pay m e nt, but also if their cre d i t
rating declines. Americans have
about $900 million in cre d i t
ca rd debt – which ave ra g es
$2 , 200 per household. Inte rest
ra tes are commonly 20 -25 per
ce nt and some even reach 30
per ce nt. Some major iss u e rs
h ave already said they will
d i sco ntinue the pra c t i ce. 

Shame on them fo r
i n st i tuting it in the fi rst place.

P rof Douglas Sa c ks is an
a ss i sta nt professor of
m a r keting at New Yo r k
U n i ve rs i ty and an inte r n a t i o n a l
m a r keting co n s u l ta nt. 
e m a i l : sa c ks.d o u g l a s @ g m a i l .com
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